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In the next 20minutes... 

1. What makes Ribena so special? 

2. New products development 

3. The Launch of Ribena Plus 

4. Ribena Advertising 
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£156m! 

 
Source: Nielson, Total Coverage MAT w/e 31.03.12 Value Sales 



Bigger than….. 

 

Source: Britain’s Biggest Grocery Brands, The Grocer £ Value,  AC Nielsen, MAT to 24.12.11 









Our British heritage 

What makes Ribena so special? 

Our British  growers &  
The Wildlife Trusts 

Unique taste & goodness Mums with kids 

http://images.google.co.uk/imgres?imgurl=http://www.fullyloadedtea.com/blog/wp-content/uploads/2007/09/blackcurrant.jpg&imgrefurl=http://www.fullyloadedtea.com/blog/?cat=4&usg=__wKfpZ0guDbC_TadPZiY42t6e8lk=&h=600&w=800&sz=63&hl=en&start=2&tbnid=aUaGcI_6cT4Q8M:&tbnh=107&tbnw=143&prev=/images?q=blackcurrants&gbv=2&hl=en


The Ribena Range 
Today 



4/10 pack 4/10 pack 4/10 pack 

180ml 

RTD  
500ml 

288ml 
 

 Squash 
1l/2l/600ml 

Multipacks 

Cartons RTD 

Original Ribena 





 
 
 
 
 
 

That will reinvigorate 
growth in 3 

struggling Soft Drinks 
categories 

 
 
 
 
 
 

And help people make 
healthier choices for 
both themselves and 

their families  

 
 
 
 

A segment worth 

over £200million 
in the next 5 years* 

Ribena wants to create a new well-
being segment within soft drinks 

*GSK CMI Research into Wellness Segment 2011 



What’s next for Soft Drinks? 
Le

ve
l o

f 
H

e
al

th
 A

d
o

p
ti

o
n

 

Other categories have grown through moving from a health platform 
of ‘reducing negatives’ to one that includes ‘added benefits’ 



A key opportunity now lies in developing 
products with additional benefits  

Better for You 

reduced negatives 

Positive Health 

additional benefits 
Current options are both limited and 

expensive with niche appeal 



Create a “Well-being” 

segment within the 

juice drinks category 

which offers products 

with active health 

benefits. 

The Vision… 



Introducing….. Ribena’s biggest launch 
in 20 years 



In 4’s & 10’s In 4’s & 10’s In 10’s In 10’s 

A range of delicious 
No Added Sugar juice 

drinks full of 
goodness PLUS active 

health benefits 

Ribena Plus 



Essential Vitamins and Minerals for 
Active families! 

23 

Support the 
immune system 

Vitamin A 
Vitamin C 
Vitamin E 

Help grow 
strong bones 

Calcium 

15% of your RDA of Vitamins A, E and Calcium. 
100% of your RDA of Vitamin C! 

Ribena Plus for 
Immunity Support 
Blackcurrant is the 
best seller of the 

new range! 





Ribena Plus is supported with  
a 360 launch package 

TV 

Outdoor 

Press 

Digital 

Experiential PR  

In Store 

TV Press 

*Source: mediacom 

£6m 
Outdoor 



PLUS on TV in APRIL 2012! 

Immunity_Support_30sec.wmv


Press and Outdoor 



Digital, Experiential and PR will be key to 
education and trial 

TV 

Outdoor 

Press 

Digital 

Experiential PR  

In Store Digital 

Experiential PR  

*Source: mediacom 

£2m 



Dedicated pages on ribena.co.uk 



The Ribena Plus PlayLab  
PR activation 



Sampling the new range 
throughout the summer 

• 5 week activity 
 

• Starting 23rd July 
 

• Targeting families 
 

• High Street 
sampling 
 



That’s not all... 



Ribena Sparkling Outdoor 



500ml “Win Designer Wellies”  
On pack Offer 



Outdoor Posters in June 



Supported on-line 

 



 In Q3 2012 Ribena Really Light will 

be relaunched 



And supported by Press,  
Digital and PR 

£500k 



A busy plan... 




