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Ribena 2012
Advertising Plans

Caroline FREDJ
Senior Brand Manager
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In the next 20minutes...

1. What makes Ribena so special?
2. New products development

3. The Launch of Ribena Plus

4. Ribena Advertising




Ribena

Classic British brand with strong heritage
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Ribena

Bigger than.....




Ribena is the No.7

soft drinks brand
in the UK

Blackcurran!
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Ribena Original 1L
is the biggest selling
product in squash




A Ribena product is bought
once every 3 seconds
(that’s 28,000 products a day)




What makes Ribena so special?

Our British growers &
The Wildlife Trusts

Our British heritage
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The Ribena Range
Today

part of the WAL*MART family
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Original Ribena

Squash
11/21/600ml
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Ribena wants to create a new well-
being segment within soft drinks

A segment worth

- That will reinvigorate And help people make
over £200million growth in 3 healthier choices for
in the next 5 years* struggling Soft Drinks both themselves and
categories | their families
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What’s next for Soft Drinks?

Level of Health Adoption

Other categories have grown through moving from a health platform
of ‘reducing negatives’ to one that includes ‘added benefits’




A key opportunity now lies in developing
products with additional benefits

Better for You

reduced negatives

Positive Health

AP )

1\
additional benefits

Current options are both limited and
expensive with niche appeal




The Vision...
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Introducing..... Ribena’s biggest launch
in 20 years




A range of delicious
No Added Sugar juice
drinks full of
goodness PLUS active
health benefits

No Added S\Iﬂ" No Added Suga*




Essential Vitamins and Minerals for
Active families!

Support the Vitam!n &

. Vitamin C .

immune system o Ribena Plus for

Vitamin E )
Immunity Support
Blackcurrant is the
best seller of the
new range!
Help grow Calcium

strong bones

15% of your RDA of Vitamins A, E and Calcium.
100% of your RDA of Vitamin C!







Ribena Plus is supported with
a 360 launch package
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PLUSon TV in APRIL 2012!
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Press and Outdoor
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Digital, Experiential and PR will be key to
education and trial

Digital

Experiential



Dedicated pages on ribena.co.uk
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Share your love for Ribena

htike &) Send W Be the first of your friends to like this. ¥ Tweet <0 R +1 Recommend this




The Ribena Plus PlayLab
PR activation sky A8
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Sampling the new range
throughout the summer

4 N

* 5 week activity

e Starting 23" July

* Targeting families

* High Street

\ sampling /







Ribena Sparkling Outdoor

Put some fizz into your day
Your daily dose of Vitamin C




500ml “Win Designer Wellies”
On pack Offer
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Outdoor Posters in June
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Supported on-line
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HOW TO PLAY
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Share your love for Ribena u
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In Q3 2012 Ribena Really Light will

be relaunched

No Added Sug?r Blackcurrant
Blackcurrant !
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And supported by Press,
Digital and PR

Ribena Really Light, just 20 calories.
What a lovely figure.

Blackcurrant




A busy plan...






