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 Film: The Great British Food Revival 

 Blackcurrant outlets and what we do at A J & C I Snell 

 Fresh 

 Processing 

 IQF - www.windmillhillfruits.co.uk www.britishblackcurrants.co.uk  

 Organic 

 The UK Frozen Fruit Market 

 Marketing and Promotion 

 The Role of the IBA 

 

http://www.windmillhillfruits.co.uk/
http://www.britishblackcurrants.co.uk/


The Great British Food Revival  



Points raised in the film - 
 The importance of GSK Ribena to the U.K. 

Blackcurrant Market 
 The challenges to a grower of a tonnage 

contact 
 The need to increase consumption by greater 

awareness and innovative marketing 



  Fresh Blackcurrants 
 Processed Blackcurrants 
 IQF Blackcurrants 

 

Blackcurrant Outlets 



Fresh Blackcurrants 

 Costly to pick by the string 
 Tend to be picked under 

ripe 
 Short season 
 Unattractive purchase! 
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Processed 
Blackcurrants 



 

IQF Market 

 Requires precision harvesting of 
high quality fruit – usually from 
young bushes. 



 UK customers like provenance 
and low food miles.  



 Retail Packs 

 

 Organic and conventional Blackcurrants (400g) are in approximately 
150 stores across the UK.  

 

 Sales of the ‘Windmill Hill Fruits’ range has increased by 129% in 
the last year.  

 

 The ‘Summer Fruits’ mix contains 30% blackcurrants complimenting 
British Raspberries, Blackberries and Redcurrants.  

 



‘Online Shop’ 

 Sales of British 
Blackcurrants from 
the ‘online shop’ 
have increased by 
25% from the first 9 
month period (Dec 
2010 – Aug 2011) 
compared with the 
last 9 month period 
(September 2011 – 
May 2012)  

 
 The sales of Organic 

Blackcurrants have 
increased 110% in 
the same period.  



 

Comments from customers: 

 

 “I think you have done a 
wonderful thing with your 
fruit being frozen and to be 
able to purchase it online, 
the fruit is first class and not 
having to take the stalks 
from each blackcurrant is 
amazing, and time saving.” 
 

 

  
 “It was wonderful. I can no longer pick my own as our local farm has 

stopped doing this. However, I won't bother to search anymore now I 
know I can buy blackcurrants from you.” 

 

 



Organic Blackcurrants  

 Specialist niche market 

 Agronomy challenges 

 Not sufficiently rewarded  



 The UK Frozen Fruit Market 
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UK Farm Production Costs 

Fertiliser Cost (20:10:10) - £ per t 145 310 114%  

% Change 2006 2011 

Land Price - £ per acre 3,735 7,480 100%  

Crop Protection - £ per Ha 105 147 40%  

Labour - £ per Hour 5.58 6.58 18%  

Tractor Fuel – pence per litre 33.5 65.2 95%  

Machinery - £ for a 150hp tractor 50,000 68,000 36%  

Copyright The Andersons Centre 



Marketing and Promotion 



Menu ARK Gala 
Dinner. June 2011 
 
 
Event attended by Duke 
and Duchess of Cambridge 
– their first public event as 
a married couple.  



The Blackcurrant Foundation Marketing and Promotion 



Supermarket products containing blackcurrants 

Tesco, one of the largest supermarkets in the UK, 
has 120 products on sale containing blackcurrants.  



The Role of the IBA 
 Developing a positive relationship between 

countries 
 Developing science for plant breeding, health and 

wellness 
 Education and promotion to increase consumption 



Thank you for listening 
The Blackcurrant – Best Berry for Life 


